even called "revolution in higher education" (Friedman, 2013) . Later the analysis of the large-scale MOOC projects demonstrated the major problem: such courses have extremely low completion rates which are less than 7% (Jordan, 2014) . One more problem is the economy of the such courses: there are several business models developed for MOOCs but they are not efficient enough to support the high cost investments (de Langen, 2013) .
However, the unprecedented media attention and the high levels of public interest in the topic have revealed the potential of the open online education as the means of knowledge dissemination. It also may be interpreted as the growing need for such public educational media.
Audience of MOOCs
The audience of MOOCs is diverse and global. MOOC providers cannot compete with the most popular social networks, but they count millions of users worldwide. For example, Coursera which is one of the largest MOOC projects in 2015 has more than 14 million users (Coursera, 2015) .
There are regions and countries where the number of MOOC participants is significantly higher. For example, according to the 2013 report by Universities UK the number of participants from North America, Europe and Asia was much higher than from Africa, South America and Oceania (Universities UK, 2013) . There is also a significant difference in the completion rates, ages, level of education, etc. However this audience possesses a number of characteristic features which are defined by the "nature" of
MOOCs:
• age limit (13+ for most courses),
• high level of literacy and, particularly, media literacy,
• self-management skills,
• motivation for learning,
• interest in alternative types of education,
• access to the internet, mostly broadband.
The ability to complete a MOOC is also a very important marker of the higher motivation level, goal-orientedness, learning abilities.
Though the courses are called "massive" they have potential of working with specific groups or even individuals inside the course.
MOOC participants generate large amounts of data which can be used to find objective criteria for classification of learners. For example, Phillip Hill developed a classification of MOOC students according to the participation patterns (Hill, 2013) . René F. Kizilcec, Chris Piech and Emily Schneider used the criterion of student engagement (Kizilcec, Piech, Schneider, 2013) . On the contrary to the social media, most of the current courses are built in accordance to the "one-to-many" knowledge distribution model.
The role of a student in a MOOC is to some degree opposite to role of a user in other types of social media: every participant of the course (a student) has to follow the steps which were developed by the course designer (the teacher) and accept the rules which are defined in the course syllabus. 
Soft Power and MOOCs
Since Joseph S. Nye coined the term "soft power" in 1990 the topic of using digital, and, especially, social media for dissemination of ideologically charged content has grown rapidly. 
